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 Master Data’s role in marketing:
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Driving growth through 
Master Data

In the digital transformation of the business world, data 
has come to play a vital role in marketing. In fact, it has 
changed the whole nature of marketing’s role in business. 
With the new possibilities that marketing automation 
brings, the expectations on you as a marketer have shift-
ed from providing input to the sales process to actually 
driving growth. 

33%

OF CEO’S BELIEVE REVENUE 

GENERATION IS THE PRIMARY 

RESPONSIBILITY OF MARKETING
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With the shift to digital, you suddenly have a 
wealth of data to work with in your quest for 
growth. But in order to put the data to use, 
you’ve got to know what’s relevant and what’s 
accurate.

With numerous information systems – from 
your CRM to your marketing automation 
system to payment and credit systems – data 
quickly becomes inconsistent. Add to it that 
each system has its own data sources, and 
the fact that data is constantly changing, and 
you’ve got confusion rather than meaning-
ful insights. There is no single view of each 
customer relationship, which creates a greater 
risk of communicating with your customer in 
the wrong place or at the wrong time or with 
an unrelated offer, sending them running to 
your competitors.

Too many marketers are familiar with situ-
ations where incorrect data has lead to 
concrete errors. While a single delivery made 
to the wrong address might be a minor 
slip-up, making strategic decisions based 
on misleading data can cause an entire 
campaign to be irrelevant and unsuccessful, 
or completely destroy the customer expe-
rience. In short, unreliable data results in 
missed opportunities for growth.

To be successful, you’ve got to be relevant for 
your customers and prospects. This means 
truly understanding their needs and providing 
them with the right solutions at the right time. 
And to do that you need to know who they are, 
what their behavior is, and what their buying 
power is. All of this comes from your data. 

Marketing is the new growth engine
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How to manage your Master Data

Better marketing 
with Master Data

To make sense of all your data, 
you need to get a handle on your 
Master Data.  Master Data is the 
most important data you have. It 
is the basis of your business and 
commercial relationships, with your 
customer and market data at the 
core.

The purpose of working with your 
Master Data is to weed out any un-
necessary data such as duplicates, 
outdated contact information, and 
entries for companies with whom 

you are no longer doing business. 
Master Data uses a standardized 
data structure and definitions that 
allow consistent data to be shared 
across multiple systems, applica-
tions, and processes. In this way, 
Master Data becomes the single 
source of truth throughout your 
sales and marketing systems, and 
across the entire organization. It 
helps bring clarity and gives you 
confidence in knowing that you’re 
basing decisions on accurate and 
relevant data.

“The important thing is that you are 
working with relevant data in each 
and every business case,” says Mi-
kael Olsmar, Analytics and Advisory 

Manager, Business Market Analytics 
at Bisnode. “You can’t drive growth 
if you don’t have the correct infor-
mation to base your analysis and 
decisions on.”

With up-to-date, accurate Master 
Data, you can ensure that the in-
formation you have stored on each 
customer is always the most recent 
and accurate. You can identify 
individuals in different channels 
more easily and provide them 
with relevant information on each 
step of their journey. You can also 
reach new insights by combining 
information from different data 
sources – insights that can lead to 
new business. 

Ensure data quality

Expand your data and business 
insights

Optimize processes

ENRICH

   

MAXIMIZE

AUTOMATE

• Establish identification standards 
and structures

• Match and clean your data
• Fill in the missing data

• Add new information
• Gain new insights through in-depth 

analysis
• Reach, grow and retain new 

customers

• Update data in real time
• Ensure consistency of all your data
• Share data across systems
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One dependable source 
for quality data

Creating a single unified ver-
sion of each customer and 
prospect relationship across 
multiple channels requires 
clean, complete and consistent 
data. Bisnode has the quality 
data to support your Master 
Data.

Bisnode collects, analyzes and 
refines data from hundreds of 

local sources, aggregating it to 
suit your needs. With leading 
market coverage of European 
consumer and business data, 
we can provide the data to 
match your business universe, 
and you can be confident that 
your customer information is 
always up-to-date and accurate.
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Data: The foundation for driving revenue

Successful modern marketing depends on the ability to create and manage 
a company’s most important and valuable relationships with customers and 
prospects. Companies that manage their data strategically, transforming data 
information into insight and knowledge that is used to enable corporate objec-
tives, are the companies that are getting ahead. 

A survey commissioned by Dun&Bradstreet including 135 companies showed 
that organizations that manage their Customer Master Data are the organiza-
tions that excel in marketing and sales efforts. 

Nurture

16% better use of customer informa-
tion to nurture leads and prepare 

them for sales

Target/Capture

12% better campaign segmentation, 
improving identification of best 

potential customers

Close

12% improvement in closing deals 
from leads sent from marketing. 
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BISNODE

Data is the new natural resource 
of our time. As individuals, we 
create enormous amounts of 
data in our connected world every 
day. Computers continuously 
get smarter and we have greater 
possibilities of building insights 
from data today.  

We can match and analyze our 
data with your customer data as 
well as with all the events and 

signals created in the new digital 
world we live in. This creates big 
business opportunities, but it also 
calls for finding the reliable and 
experienced partner to work with. 
You will need people who know 
how to work with data, how to 
match data, how to gain insights 
from data to make the right 
decisions and how to treat data 
with respect. At Bisnode, we can 
help you .

For further information please 
contact:
Group Marketing
Rosenborgsgatan 4-6, Solna
Stockholm, Sweden 
info@bisnode.com
bisnode.com
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